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Your State. Your Water. Your Future.

Sustaining Colorado Watersheds

Colorado’s Water Education Infrastructure Workshop

Nicole Seltzer, CFWE
October 9, 2012
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2007 Water Education Task Force

Goal: Better understand the current status of water education in
Colorado to provide guidance on ways to improve the understanding
and stewardship of our water resources through education.

2008 survey, focus groups and Task Force meetings

— Gathered information on non-curriculum based water education
efforts across Colorado, including scope, budgets, geographic
reach.

— 292 respondents

Set of 9 recommendations to achieve higher levels of water
stewardship in Colorado

CFWE undertook convening WETF post-report with the goal of
moving some recommendations forward
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Report Recommendations

Supporting a state-wide public education initiative to raise awareness about the importance
of water in our state. Programs should focus beyond information transfer ... and incorporate
further elements which develop appreciation, understanding, and ultimately action ....

...Consistent and audience-appropriate messages to increase the public's understanding
and stewardship of Colorado's water resources; including a public relations campaign

Establishing long-term, adeqguate funding for intra- and inter-state collaboration
opportunities among Colorado's water educators ...

...Cross-collaborating with those working to educate about other natural resource issues

Coordinating education efforts across State Departments and Divisions

...Integrate water resource content and skills... into the K-12 Model Content Standards

Emphasize moving learners from awareness to action...

Implementing an assessment strategy... to measure the effectiveness of Colorado's water
education programs

Planning and implementing Phase |l of the WETEF initiative to characterize the nature and
extent of water education in schools and to explore findings from the 2008 survey in greater oS
depth F-3
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Water 2012 Overview

gaCaoosEERoanEGEEEONOaCEaa ]

Goals
Raise awareness about water as a precious and limited Foa

resource
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Connecting Coloradans to existing and new opportunities to  £%zga

learn about water

collaboration among Colorado water users

Motivate Coloradans to become pro-active participants in moas

Colorado’s water future
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Boon Colorado Water 2012
Showcase exemplary models of cooperation and T Strategic Framework

Final Report
Decernber 2011

Increase support for management and protection of acEsssscEcsoNaaND

Colorado’s water and waterways

Mechanisms

Connect 500,000 Coloradans with Water 2012’s message of celebrating water through:

 Books and libraries

« K-12 and University programs

A Speakers Bureau

E goOanoEnone

Media outreach

On-line communications

QnUD@ERCAGRGGaBNANI a8
] o Blc]

=
aagang
goonss
pooAagaunoopNERane

D%
i~

(a



Author Talks
« Committee Chair: Justice Gregory Hobbs
» Book of the Quarter partnership with Colorado Humanities
« 1,557 people present at author visits across Colorado
* 1,956 CLE author video hits
« Recommended reading lists for adults and youth T
Upcoming Author Visits v s

* 10/8 — Patricia Limerick

» Continuing Legal Education, Denver
« 10/12 — Greg Hobbs

» La Junta High School and Lamar Public Library
« 11/3 - Craig Childs and Jonathan Waterman

» Colorado Mesa University and Grand Junction High
School

Library Displays
« Committee Chair: Liz Gardener, Denver Water
« 53 libraries & 4 museums hosted a display
* 44,684 display viewers
« Xcel Foundation funding

Fraser Valley Library, Feb 2012
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K-12 Committee: 8,045 School Children

: _ CSU goal: a rain gauge in every school
Committee Chairs: Noah 12:16 PM, Sop 5, 2012 | 0 comments
Newman, CoCoRahs and T

Marcee Camenson, Ft. Collins
Utilities

CoCORaHS Rain Gauge in CO
schools

Lesson Plans for Educators
River of Words Contest

Water Cartoon

Partnership in Water Festivals
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Higher Education: 200 University Students

Past Events

« Metro State University

* Fort Lewis College
Upcoming Networking Events

» University of Northern Colorado,
October 12

« Colorado Mesa University, October
25

e CSU Pueblo, October 25
« Adams State, mid-October

Water 2012 Scholarship
« $4,000 sponsored by AWRA CO

2012 AWRA-Metro State Student/Professional Networking Event

Please RSVP by




m Speaker’s Bureau: 6,322 Civic Org
I\/Iembers

Northern Water
« 52 knowledgeable speakers

« 55 speaking engagements so
far

« 2,871 people in attendance

e Reached out to >143 civic
groups

« Water 101 Fact Sheets

* Videos: Water Fluency and
Water in Colorado: 3,451 total
video views
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Over 15,391+ hits
from Jan — Sept

426 Likes on
Facebook

268 Twitter followers
3,451 Video views

Approx. 2,000+ hits
each month

185+ active Water
2012 bloggers

Water

Colorado Water 2012 E@
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‘CLE presents A Diteh in Time, Denver, the West, and Water

Once agai CLE wil be hosting a e webcast on behallof the Coloradd Water 2012 Book Chib Thes time Potricia
Limerck is 4 to bt with her rew bock A Diich in Time, Clenver, he Wiest, and Wiler. Limenck's rew bock s 3bout
how 3 great and growing oty on the eastern plains Rearms 1 cross many poltical, legal, and cultural divides

Water Limerick new book iz, “Once pon

area where Denver now 5t was defined by water—n urmarageatie and umaginatie abundance. The part of the
planet we know as the Front Range of Cokarado once sat 50D feet benealh the say waves of a giat sea” Severty
milon years can make quie a difference * Risad the rest of e intervew

October 8, 2012

atpm
CLE OMmee

1900 Grant Stoet, Sute 300

Denwer, CO

The evert i free 1o atend in person or v webcast bt please RSV to Morica Sartikanes ol 303-624. 5358 or
mhxasi@tcobar g, Inclile your reme, e, phone rumber, and f you rtend 10 o n peron or webcast
Colorado's Water History s
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The history of Colorado's water s dverse and complex bt the folks al CSU's Water Resources

- s Archwe have made it easy for youl Are you Fteresied i dgping your toes and your mind rto the
s hestoral waters of the west? Chwck ou tis brief tmelne of Cokorado's wates and Vs ther

e T8 0 ey website for even more gudance into the hstory of water i Cokorado.
8 s do's Water Hstory

et Resources Archwe Webde

About Colorado Water 2012

What started az 3 5ol celebeation to commemorate the mayor

Campaign Statistics

By the end of the year Water 2012 sirives 1o reach 500,000

pecpie annwversanes of some of Cokrado's most mportart water
e ‘organizatons and legisation Quickly grew Ko 3 statewide water
o o rasr awareness campann called Colorado Water 2012. Throughout the
estars B 2871 AT year 2012, Colorada Water 2012 wil be connecting Caloradans 1o
thes water theough resources. everds. and acttre created by seven
Colorada Water 2012 Committees and by 3 coaktion of over 200 woksteers statewde

o learm more about the Campagn, wsk our About page. To jon the mavemant and show
Your support, register as a member of the Water 2012 Caaltion of Partners

KO0 @

Your Water Colorado Blog

\fV WornPress cou
Help Water 2012 resch ts goa withthe Colorado Wtes

ater Smart roflechons on a corfer gomand

anet moetng future wats
By Mark Stwely, Dougas County Waler Resource Authorky This week | afiended

October Newsletter the WaterSmart Innovations corference i Las Vigas. The evert is attended by

water
— Cokrado  The Englte Educator

e 2012 tes s b Vires s "

ter s been ther you teach a ciass, wark with vokuteers, tran employees o need 1o

posied - chok hore 0 r03d 81 nform your Board, you migHt st be a water ecdocaiar. Yes? There
= I yourd e o contribute an * HAFPY NEW (woter) YEAR!

aricke abionkthe Wekes 2002 Mske your resciuions, don yous oty hats s celebrate- October 1 marks the

Seciuci yoit e WG hard 06 St of 2 rew water yeart Cirmatclogistz and hydrobgat track surface water
Eam please contact Norw at
Water2012ciwe. 019 of

313774433 Please ncute s Water 2012 Sponsors
shoet articke between 100.200

Waler 2012 prograems are mack possile om the SponSorsp of Ny NGNS

words acoomparsed by a pholo or grapic f possible A Trank you 1 our Marguee Sponsor
encana
T

ubmiszon are apprecatedt

Click here for past newsletters.

Upcoming Events View & s of o sponsors hered

[Fon Oct 08 @ 4/00PM - 06.30PM
Fat Sominar Seres. Natural Resources of the West

& 4 00P1A - 06, 00PM

Th Oct 11 @10.304M - 11 30AM
| crrerrs Story Hour and Hards.On Snow Actay
[FriOct 12 @ 8.00AM - 05.00PM

20 Oudoors.

[Frioc 12 @ a.4sPm - 05 150m

INC-Greeley hosts student networking evert

S5t Oct 13 @ 6.00AM - 05.00PM
120 Oudoces

Your Water Colorado Blog

‘Water Smart: reflections on a conference and meeting future
water deman

A e kg e et Wt e e b

HAPPY NEW (water) YEAR!
-
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Denver Area Students Participate in World Water
Monitoring Day

'WATER at the Zoo




Book Club
Speaker’s Bureau

Water 2012 Displays

K-12

Higher Education

Other events

News Articles

Videos

Website
Radio

Blog

Social Media

1,557 attendees/1,956 on-line views
2,871 attendees
44,684 viewers

8,045 youthful participants

200+ student attendees

27,249 participants

320,774 readers

3,734 views

10,328 unique hits, 15,391 total hits
60,000 — 100,000 listeners

185 followers

694 friends/followers
2,000+ weekly

13 Author visits and blog
Schedule yours today

5 displays visiting 53 libraries and 4
museums

Rain gauge demonstrations and
Water Festivals

2 events at Metro and Ft. Lewis, 4
scheduled for Fall

Conferences, Expos, and meetings

3 papers run weekly 2012 articles,
21 other papers mention 2012, blog
references

5 Water 2012 videos on website

Jan 1 —Sept 30
PSAs on West slope air 6-10 per day

At Your Water Colorado

Facebook, Twitter and LinkedIn
interaction friends, friends/friends,
etc.
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Connecting Coloradans To Their Water

COLORADO
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HOUSE [ Coloradans Need Water
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THE YEAR OF WATER
in the State of Colorado.
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Beyond Water 2012

Survey in November of partners and funders
Final Report in mid-January

Post-year workshop (invite only for highly involved partners) on January 29" at
CO Water Congress

Wrap up celebration for all on January 30" at CO Water Congress
Key Questions will be answered...

— What did we accomplish?

— Where did we fall short?

— What elements should not be allowed to “expire”?

— How can we capitalize on this momentum?
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COLORADO
WATER

A Pre-Conference Workshop at the
Sustaining Colorado Watersheds Conference

Colorado’s Water Education “Infrastructure”

October 9, 2012, 9:00-11:30am

AGENDA
9:00am — Welcome and Colorado Water 2012, Nicole Seltzer (CFWE)

9:30am — Value of Water campaign, Tom Browning (Colorado Water Conservation Board), Alyssa Quinn
(Colorado WaterWise), Amy Conklin (Barr-Milton Watershed Association)

10:45am — Future of the Water Education Task Force, Kristin Maharg (CFWE)

11:30am — Lunch, networking, conference begins at 1:00pm



COLORAT

NAGURAS Tom Browning
CWCB Assistant Director

Pre-Conference Workshop

Avon, Colorado
October 9, 2012
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HBo05-1177 Water for the 21st Century Act created

nine

Basin Roundtables

Needs
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CWCB/IBCC/Roundtable Process

« The State is helping to
lan for our water
uture

The IBCC and BRTs
rovide forum for
ocally driven,
collaborative solutions

Broad range of
stakeholders—
municipal providers,
counties, industry and
interest groups have a
seat at the table

I
el




m
Providing an adequate water supply will
involve implementing a mix of low-risk
strategies. No single solution will meet all of
Colorado’s future needs.

e

Conservation

-y

Ag to Urban New & Existing
Transfers Projects
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@ Education and Outreach Component

-Watr Education Task Force
-IBCC Letter to the Governor
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Brief Overview of Current Efforts
« Overall goal is to develop and implement a plan to:

— Educate the public
— Promote awareness of Colorado’s water resources

 Statewide outreach effort has been informally dubbed
the “value of water” campaign.

« What’s in a name? (Campaign title likely to change)




Status and Next Steps

* Current status
— Recently received public comments on the draft survey
— Consultant team has met / revisions made (see handout)
— Updated schedule will be made available soon
— Phone survey call for 2,000 successful phone calls
— Coordinating with IBCC education subcommittee (PEPO)

* Next Steps
— Continued coordination with interested stakeholders
— Regional focus group meetings
— Results and report should be available by end of March 2013

« Work with stakeholders on implementation phase
— Use the survey results to help guide next steps
— Assess roadmap and prepare for implementation
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tom.browning@state.co.us

WWW.cwcb.state.co.us



mailto:tom.browning@state.co.us
mailto:tom.browning@state.co.us
http://www.cwcb.state.co.us/

“Value Your Water”
Campaign

colorado
waterwise

Alyssa Quinn

Platte Canyon Water and Sanitation

Al «
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Who is Colorado WaterWise?

Mission:

Connecting stakeholders, providing resources, and
serving as the collaborative leader in the efficient use of
urban water in Colorado.

Strategy
Serve as the primary urban water conservation technical resource for
professionals in Colorado.

> Promote urban water conservation to professionals throughout
Colorado.

> Ensure CWW'’s organizational sustainability and growth.

> Participate in the development of urban water conservation policies and
integrated resources planning.



: Campaign Background

lo

> AN |DEA....that started back in 2006 with a small group of ambitious

people in the water conservation and water quality fields.

> THE GOALIS to raise Coloradoans’ awareness of the high value

of clean and abundant water in Colorado. The goal is to lay the foundation
for changing the public’'s behavior toward water so they use it efficiently,

keep it clean, and invest in water supply and infrastructure.

> THE PARTNERS...... Word about this project has spread and its

goal has sparked interest with diverse groups of stakeholders across
Colorado. B



Where is Colorado WaterWise now.....
An umbrella campaign with NO call to action messaging
Will NOT seek to put a value on water
Inclusive of all water issues
Working with and supporting the CWCB
Leveraging momentum sustained by the Water 2012 efforts

Many groups are talking about an awareness/education
campaign

Join us now! Let’s collaborate for consistent messaging! =



ME Next Steps — Your Opportunity to Get Involved

Colorado WaterWise Water Conservation Summit

Friday, October 19, 2012
8:15 am — 4:30 pm in Denver
Visit www.coloradowaterwise.org for more information

“Value Your Water” Stakeholder Meeting
Thursday, November 1, 2012
9:30 am = 12:30 pm
City of Westminster Water Reclamation Facility

If you are interested in joining the effort please contact Alyssa Quinn at:
alquinn@plattecanyon.org



http://www.coloradowaterwise.org/
mailto:alquinn@plattecanyon.org
mailto:alquinn@plattecanyon.org
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Colorado Watersheds

Conference
Colorado’s Water Education Infrastructure

October 9th. 2012

Amy Conklin
BMW



CJBarr Lake and

Milton Reservoir
Watershed

« Population: 2.5 Million
(1in 2 Coloradoans)

Half the people in the state
live in BMW. Do You?

« 850 Sqg. Miles Including 6
Front Range Counties

e 500 Miles of Streams and
550 Miles of Canals

| -|:l:r
=, . »Barr-Milton Watershed Boundary

D County Boundary
| — Canal/ Ditch
—-== Connector

~——- Pipeline
— Stream / River
| Lake/Pond

Reservoir Inundation Area

10 Miles

20 Kilometers
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Wastewater Mg mt
Agencies

Cities/Counties

Drinking Water
Providers

Regulatory and
Planning

Recreation Agencies

Interests

Raw Water
Providers

City of Aurora

City & County of Denver

City of Thornton

Denver Water

East Cherry Creek Valley Water & Sanitation
S. Adams County Water & Sanitation District
United Water & Sanitation District
Littleton/Englewood Wastewater Treatment Plant
Metro Wastewater Reclamation District

S. Platte Coalition for Urban River Evaluation
Farmers Reservoir and Irrigation Company

Barr Lake State Park i
Steven Janssen
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Nutrient Problem

Problem Symptoms

High pH elely

Clarity

Excessive ’ | /!
Nutrients

(Phosphorus
Nitrogen) l \

Taste/Odor Aesthetics Fish Kills

Barr and Milton are classified as hypereutrophic
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Nutrient Problem

TMDL Goal -

Phosphorus Source Control

90%

4%
6%0

@ Point Sources
B Background Loads
O Internal Load

> 95% reduction required to meet pH standard




Whether we're treating wastewater or developing
new sources of water, it's expensive.

Treatment fees

$250.00
$200.00 /
$150.00

$100.00

—— Treatment. ..

$50.00

$D.DDIIIIIIIIIIIIIIIII

I
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1976
1978
1980
1982
1984
1986
1988

2990

1992
1996
1998
2000
2002
2004
2006

rs

Technology that is insufficiently understood, is indistinguishable from
‘Magic'.
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The Cost of Water can become a
political football

o T it l

| The thﬂeton EXam1ner Your Sewer Bill is Going Up!
| T‘:_T\ Magazine for the People of Littleton o R “T 3'3'\"7' : Again

! Cr Oall 35 ach vear. am rea

| “ouncil pi

You already paid for vour part of the sewer

| plant

It’s All About Money - YOURS! |

Sewer Controversy Bubbles Over |
“Public sentiment is everything. With public sentiment, nothing can B
fail. Without it, nothing can succeed” — Abraham Lincoln igi‘"‘l



Many Reports Have Reached the

Same Conclusions

* We need consistent messaging about
water.

* Messages targeting specific
populations

» Statewide awareness campaign

GBSM 2011
CWCB Water Education Task Force 2008
Xcelente Research 2009
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How Does the BMW Fit In?

BMW received an Urban Waters Grant to:

—Develop and test clean water messages
—Include messages for Spanish Speakers
—Intent is on-going sustained campaign
—Only the metro area — not statewide
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7= What Might this Campaigh Look

Like?

USE ONLY
WHAT YOU

DENVER WATER
denverwater.org

¥ . ?
e e

. AW o £ o
- an NG ANV . -

PROTECTING CLEA'N WATER FOR




How Do we develop messages?

* Surveys — to figure out what the
target audience knows

* Focus Groups —to dig deeper into
baseline knowledge and to test
messages

* Message Development — need
creative folks to develop messages
that ‘stick’



What messaging tools can we use?

Bill stuffers

Newspaper ads, articles and Letters to
Editor

TV and radio

Bus Tails

Yard signs

Give-aways (T-shirts, posters, mugs, etc.)
Attending community events

Websites, Facebook, Twitter



(77

Public Action Messages

WHEN YOUR PET GOES ON THE LAWN, WHEN YOU’RE FERTILIZING THE LAWN,

REMEMBER IT DOESN'T JUST REMEMBER YOU’RE NOT JUST

GO ON THE LAWN. FERTILIZING THE LAWN.




WHEN YOU'RE WASHING YOUR CAR IN WHEN YOUR CAR’S LEAKING OIL ON

THE DRIVEWAY, REMEMBER YOU'’'RE

THE STREET, REMEMBER IT’S NOT JUST

NOT JUST WASHING YOUR CAR

IN THE DRIVEWAY. LEAKING OIL ON THE STREET.

Leaking oil goes from car to street. And is washed from the street into the storm drain and
into your local stream, eventually reaching downstream lakes and reservoirs. Now imagine
the number of cars in Colorado and you can imagine the amount of oil that finds its way from

All the soap, scum, and oily grit run along the curb and into the storm drain, which
goes directly into your local stream, eventually reaching downstream lakes and
And that cau pollution, which is unhealthy for fish and us. So how
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One Thing is CLEAR

At one time, eat taste.

Now over-filling.

S~

It's not good for our water...
elther.

HOUSEHOLD C ICAL WARNING:

Thins paint, kills wildlife.
} Lad B



Freedom has respohsibility.



What kind of Message does your
organization need?

What kinds of messaging tools do
you have?

What kinds of messaging tools
can you buy?



Feedback: What would your $1M campaign include?

2

Invest in homework = what does success look like?
Metric is GPCD? How to integrate quantity/quality? Pilot
project

Hire professional for plan/strategy, use technology to go
viral (i.e. Twitter) to promote interagency events and

tools (fine arts, breweries, farmers markets, xeric demos,
music festivals, web ads)

Define collaborative goal and strategy to fund effort.
Organize statewide stakeholder group. Example
programs and how to lead to change = grocery stores,
community landscape events, ads at sporting events,
fact sheets/Headwaters distribution

Strategic overview first as tactical efforts exist. What do
people know and what will change behavior?
Sustainability successes (peer pressure with recycling),B
consistent messaging to lead to action, audience SpeCif%



Feedback: Value of Water

1
2.

n 92 O B e

o8

Local adaptation for specificity of messages

Value of advertising campaign - how do the broad
messages lead into the “so what"? Balance between
diluting impact and call to action

Regional differences, audience specific

Integrate human elements into the messages
Empower participants to fill in Water is
What does “Your” water mean? Too possessive?
Communication from leadership, build on statewide
partnerships

Define whether this is a brand, tagline, etc.




	CFWE 10092012 Workshop SELTZER
	CFWE 10092012 Workshop.pdf

